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Barry Wellman STAF SEEZHHES ISR ABRASEE » gomfb ", 7Efdis Bry S
FOATES > ° A\ IR i 7 DL B i R S SRS FEE R (place-based community ) #%
Jig o A DU A RR 2~ RS rsehE ~ A ~ fERESE IR R S 1]
NHfHE (person-based community ) » FEESMATHET T Mdfs i A 128, (Networked
Individualism ) » Hfa a1 DAk ~ SR 22 5 i o A\ B A AR R AR Y L
FAT N LU A B A o B A e i G LU ISR AR
PR EOE A BCEAEHIR S ~ R A TR EUE RO - fEgRS BB R T
DIAEARAT 3 S R RS > i SR8 AR B A EE - SRR IR
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HH BRI T A6 5 3 4 s LR BT R R T AR A0 (e B E
Mgt (Blog) » DABLIFAMNEEUE N BERGAE ) ~ FAGmAIETIEH &R » HRE LR
[ TAEER TE AL ) BURET) ~ K88 ~ REERIE ST > R T i e
2l Sl HAETHR R T R A S - D7 IL ATl o ST ARAEPE 5 T TS AR
S MySpace.com > LERGHE D HIRKEAYHEE NS BRIHET T ABR AL - I — A%
TR T 2RI E R -

MySpace.com HLI#EEE » AL 17070 s AP e i Frp i f 2t
R RN _E AR5 e ) & - MySpace.com #B 4 AR GE R TERY
MBARE AMGRS (Blog) BRRGKAIFLIERAER » o5 R B 5 S E 7 AL
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RSO R IR IAE » A SRR SRR R - IR DN 5N ad
YN RIS LR - 125 2 HAAE H CAGRI R P G 2 5 JP LR
sk AT Y/ INEERERGER - SRSl NI HE AC TR © IAIRE - e BB
BRI R FORR IR AR LSS - MRAEE 3k, R
Bl B WY R NP R R A R L - S DURERS 2 e U T A -
x&s& MySpace.com LEA{EZE5 [HIHIAHYAERE -

BT ~ BRZFR. (R T M EITERTR ) BN FERHIERED © (EEMTRER) 0 &
s TUEHE e 0 1998 4F - B4 - 55 T - H 190-197 -

? Wellman, Barry. (2001). Physical Place and CyberPlace: The Rise of Personalized Networking.
International Journal of Urban and Regional Research, 25 (2001).

* Wellman, Barry. (2005). Connecting Community: On- and Offline. Barry Wellman / NETLAB
PUBLICATIONS website.

5 Plickert, Gabriele, Wellman, Barry & Cote, Rochelle. (2007). It’s Not Who You Know, It’s How You
Know Them: Who Exchanges What With Whom?. Social Networks, 29 (3), 405-429.
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B RATIPNGSIOE 2 B8 SREg 1 liPv p St R A (W ISR SRR ) S AN
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FIEES. ~ NI ABRAHRR 222 » b = SRR > MR RGNS RE
ACPEE ~ ANESUR A LHYIGHER © s sy Ay aesR ik 0 A ey FRIE
eSS L) RS R o CIRIHAGAE A ML HA AL » T 2% H S E AT
FITHK °

Birnie & Horvath {EfIIEE KAUASEEUR - MR ASIERIARS » NEGEMERS AR ~ 15
T B N AT DA 325 it e A 2 8 T A O B - A ] IRE o A — e A A 1T 1
(face-to-face ) DAZMYY—Lb A\BSEEMY ¢ [RIL > HEA& AL B E A A A FE AT
MR HFSEEE T » B ] LA 94T « 4545 Katz & Rice Fll Birnie & Horvath
TR RS NS Rl REE H W T i A\ BEACAERY AL A RIE 72

DR ©
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gratification theory ) YRR - (s IS4 AU BN T jd oAttt (] g i 7
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ARERPE 5 HOR R S A R MR TR - S8 EP B EmAa 5 - e
JEAN R AR - Hod PP — [r e s fEE -

6 Katz, James E., & Rice, Ronald E. (2002). Social Consequences of Internet Use: Access,
Involvement, and Interaction. Cambridge, Mass.: MIT Press.

" Birnie, Sarah A., & Horvath, Peter. (2002). Psychological Predictors of Internet Social
Communication. Journal of Computer-Mediated Communication, 7 (4) July.
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1 b S0 A 28.3% 3.5% 3.1%

[ ST A 4.7% 1.3% 0.7%
(N=1409) (N=1273) (N=425)

FZ AR EEE SR EHEAMELE - AU ?

2000 2004 2007
DA ORIl 48.7% 66.9% 66.9%
(AT A ET LA 14.0% 0.8% 0.5%
[ ML - SR T 23.7% 29.4% 30.3%
(N=1409) (N=1142) (N=423)

4.  FEEMAHERYASHAEE

et T A AR G E ) (2006 4 ) BEUR > g AGHI AT R R MIsEE
(B RAIEBIF AR « Ko (77.8% ) ST AN E VHERR > B
— R B A B D — K IR (18.8% ) SRR AR L X ELE -
FEARFRIVEBIRE > =% (29.6% ) /DR INEE » BER 1 /N L R IR A
IR (68.8% ) k% (24.0%) HIZA 1 2 2 /NEf -

WIS IRF3E3 > 75 DR IIEAE A TR R A REAERS— BV - 2R H A%
(65.8% ) /R MBI A AL N A > JTPU (38.3% ) ifEfrd
A 2 {16 F » SEA TR (17.8% ) S&AE 3 S HHBLUT « ESRATEL » (5 W3 (22.4% )
ST RN A A P EREMERF — RSl - -

BEA > M AGHRE A PR RFIIR BATR > B N R R R E A 2 TG IER 15
o MRERIERTATE » BIANRESHER ATEIR NS " REATILRIRREE ~ S4F

O JeRbi. (O ICQ FTRHA ) - Jem AR HTAEETRIE - 2000 4 1 H -

U SR, (T BB FAAL ) - 2007 4F - FEASHY 2007 4F 1 A E 3 AEARIETT - LU
HEFESR LA T 20T T o AR AHE 501 4 10 & 29 pRAYT A 4E - [BIFER 19.27% - BEATR
DIATAA% - ZZEH BN 48.8% » PEERHES 17.2 5% » #8555 10-19 FRAIE D4R - 5T/UK
A (79.6% ) ARRIEER » 1% (17.4%) B2RBRTAEA T 3T =5 (29.3% ) BfERIE DL FERE -

( BAETDIERNGEN AR ZEerd IR re 5



(92.7% ) ~ T 5 5 F.0o il HE PR A 330, (88.6% ) Fl T 8 5 o I s T3

(84.8% ) 3 WS LEMIFIRE T RZHIATTORSE PRI RS | (38.9%) -

TR A (343%) - TR ) (34.0%) « RSN AISE 6
1B | (34.0%) A1 TR EIERIIHE , (313%) -

BEAERAES AR AL > MR BE R MERIF T8 - BEATAERF BRI A F-Ri& B RIS
HETE GIERREL - BESAEREIR 5 [BmAY AT » AL Eisd N A D G EZ
B AT YRR - BSOS R TN S A ERR (RO T e AR
M N SEEA AN (AR ~ W) ARG GIE A - #R
TEAEHERS ARHAWE A » Fr AR AGHY AT REE ~ PR e PEay -
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2 Parks, Malcolm R. (1996) Making Friends in Cyberspace. Journal of Computer Mediated
Communication, 46(1) Winter.
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